
          

International Journal of 
Psychology & Psychological 

Therapy

Editor

Francisco Javier Molina Cobos
Universidad de Almería, España

Reviewing Editors

 Mónica Hernández López     Francisco Ruiz Jiménez    
    Universidad de Jaén     Fundación Universitaria Konrad Lorenz 

    España     Colombia 

Associate Editors

Dermot Barnes-Holmes J. Francisco Morales     Mauricio Papini  
    Ulster University    UNED-Madrid  Christian Texas University

    UK	  España  USA 

 Miguel Ángel Vallejo Pareja     Kelly Wilson
 UNED-Madrid  University of Mississipi

 España     USA

Assistant Editors

Francisco Cabello Luque	  Universidad de Murcia, España

Adolfo J. Cangas Díaz     Universidad de Almería, España

https://www.ijpsy.com

Volume 26, number 3      October 2026
Volumen 26, número 3     Octubre 2026          ISSN: 1577-7057

In
t

e
r

n
a

t
io

n
a

l
 J

o
u

r
n

a
l
 o

f
 P

sy
c

h
o

l
o

g
y
 &

 P
sy

c
h

o
l

o
g

ic
a

l
 T

h
e

r
ap


y

 2
0

26
, 

26
, 

3 Volume 26, number 3, 2026     https://www.ijpsy.com      Volumen 26, número 3, 2026

Theoretical and Review Articles // Artículos teóricos y de revisión

Jesús Gil Roales-Nieto	 315-360   	 Tensión individualismo-gregarismo en la configuración
psicológica del ser humano, IV: evolución de las
configuraciones individualistas en la Antigüedad.
[Individualism-Gregariousness Tension in the
Configuration of the Human Being, IV: Evolution of
Individualistic Configurations in Antiquity. 	

Havva Çobanoğulları	 361-370   	 Gene-Environment Interplay in Narcissism: A Critical
Yakup Cem Yababa	 Analysis of Behavioral Genetics and Neuroscience 

Fisun Şah	
Behich Koyutürk

Mahmut Çerkez Ergören	

Divaldo de Canavarros de Abreu Junior	 371-382 	 Efficacy of Acceptance and Commitment Therapy
Paula Helena Gomes de Moraes Ruiz	 in Suicidal Ideation: A Systematic Review

Luziane de Fátima Kirchne	

Sana Rehman	 383-396	 Comparing Psychotherapeutic Approaches for
Siti Raudzah Ghazali	 PostTraumatic Stress Disorder: Umbrella Review

Ask Elklit	 Evidence from Cognitive Behavioral Therapy,   	
Acceptance and Commitment Therapy, and
Eye Movement Desensitization and Reprocessing 

Lamiae Haddioui	 397-414 	 Combining Working Memory Training and Parental
Abdessamad Nabil	 Interventions in Children and Adolescents with 

Attention-Deficit/Hyperactivity Disorder:
A Narrative Review

		
Research Articles // Artículos de investigación

Gazmend Abrashi	 415-426 	 Problematic Use of Short-form Video Platforms,
Arvesa Studenica	 Emotion Regulation, and Self-Esteem.

Arlinda Gashi	

Amith Mohanan	 427-438 	 The Role of Behavioral Inhibition and Activation
Shubhdip Kaur	 Systems in Instagram Usage Patterns and Addiction.
Jasmeen Kaur	
Sukriti Mahaja

Notes and Editorial Information // Avisos e información editorial

Editorial Office	 441-444	 Normas de publicación-Instructions to Authors.
Editorial Office	 445 Cobertura e indexación de IJP&PT. [IJP&PT

Abstracting and Indexing.]

ISSN 1577-7057 
© 2026 Asociación de Análisis del Comportamiento, Madrid, España

Printed in Spain

IJP&PT



The statements, opinions, and results of studies published in IJP&PT are those of the authors and do not reflect the policy or position of the 
editor, the eitorial team, the IJP&PT eitorial board, or the AAC; as to its accuracy or reliability, no other guarantee can be offered than that 

the provided by the authors themselves.
Las declaraciones, opiniones y resultados de los estudios publicados en IJP&PT pertenecen en exclusiva a los autores, y no reflejan la política 

o posición del Editor, del equipo editorial, ni del Consejo Editorial de IJP&PT, ni de la AAC;  en cuanto a su exactitud o fiabilidad, no puede 
ofrecerse ninguna otra garantía que no sea la aportada por los propios autores.

IJP&PT is included in the following indexing and documentation Centers:



International Journal of Psychology & Psychological Therapy, 2026, 26, 3, 415-426
                                                                                                                                     Printed in Spain. All rights reserved.	Copyright  © 2026 AAC 

Problematic Use of Short-form Video Platforms, Emotion 
Regulation, and Self-Esteem

Gazmend Abrashi, Arvesa Studenica*
AAB College, Pristina, Kosovo

Arlinda Gashi
Paris Lodron Universität Salzburg, Republik Österreich

* Correspondence: Arvesa Studenica, AAB College, Pristina, Kosovo. E-mail: arvesa.studenica@aab-edu.net. Acknowledgment: 
This research was funded by the AAB College, Prishtina Kosovo, October 2025

Abstract

A central developmental task of emerging adults is the consolidation of stable self-esteem within 
increasingly complex social environments. Contemporary digital platforms characterized by rapid, 
algorithmically curated social feedback may function as high-density evaluative contexts that challenge 
self-regulatory capacities. The present cross-sectional study examined whether problematic use of 
short-form video platforms (e.g., TikTok, Instagram Reels, YouTube Shorts) is associated with 
self-esteem in young adulthood and whether individual differences in emotion regulation strategies 
account for this association, above and beyond age related variance. Data from 212 young people 
in Kosovo and analytic sample sizes varied across measures and statistical models due to missing 
data. Results showed that two indicators of problematic short form video use were associated with 
lower self-esteem, whereas general social media addiction was not. Mediation analyses indicated that 
cognitive reappraisal partially mediated the association between problematic short-form video use 
and self-esteem for one indicator of short-video engagement, whereas expressive suppression did not 
demonstrate consistent mediating effects. Age was included as a covariate to account for potential 
developmental variation in social media use and self-esteem. Findings suggest that individual differences 
in emotional control, rather than age per se, might shape self-esteem within digitally mediated social 
environments. Short-form video platforms may therefore serve as ecologically relevant contexts for 
understanding the consolidation of self-regulatory capacities during emerging adulthood.
Keywords: attention deficit hyperactivity disorder, parent skills training, computerized cognitive 

training, combined intervention, working memory training.

How to cite this paper: Abrashi G, Studenica A, & Gashi A (2026). Problematic Use of Short-
form Video Platforms, Emotion Regulation, and Self-Esteem. International Journal of Psychology 
& Psychological Therapy, 26, 3, 415-426.

Young adulthood, often conceptualized as emerging adulthood, represents a period 
of continued neurocognitive and socioemotional maturation, particularly in domains of 
executive control, identity consolidation, and emotion regulation (Arnett, 2000). During the 
transitional period from adolescence to adulthood, self-esteem can fluctuate (Friedrich & 
Schütz, 2025), which suggests that it remains sensitive to contextual influences. In digital 
contexts, young adults perceive social media groups in terms of warmth, competence 
and closeness, suggesting that online groups are cognitively categorized in a similar way 
to offline social groups (Schwarze, Börsting, & Eimler, 2025). Experimental research 

Novelty and Significance
What is already known about the topic?

•	 Problematic social media use has been associated with poorer psychological well-being and lower self-esteem. 
•	 Short-form video platforms expose users to rapid, algorithmically curated, and socially evaluative content.
•	 Emotion-regulation strategies can influence how young adults respond to emotionally salient online experiences.

What this paper adds?

•	 In young adults in Kosovo, platform-specific indicators of problematic short-form video use were negatively associated 
with self-esteem, whereas generalized social media addiction was not.

•	 Cognitive reappraisal showed an indirect association between problematic short-form video use and self-esteem for one 
short-form video measure, while expressive suppression did not show a consistent indirect effect.

•	 The findings highlight the value of examining platform-specific problematic use and emotion-regulation processes rather 
than treating social media engagement as a single general construct.
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further shows that the valence of feedback received on social media can influence state 
self-esteem, with positive feedback enhancing self-evaluations and negative feedback 
diminishing them (Chen, 2025). Social Comparison Theory posits that individuals 
evaluate their abilities and self-worth by comparing themselves with others (Festinger, 
1954). Such comparisons can take different forms, with upward comparisons -comparing 
oneself to individuals perceived as more successful or attractive- often leading to less 
favorable self-evaluations. Although upward social comparison has been linked to short 
video addiction, it remains unclear how negative emotions and psychological resilience 
jointly explain this association, and whether relevant pathways differ by gender (Tian & 
Wang, 2026). Upward comparison on social networking sites has been linked to negative 
emotions and lower well-being, while feedback-seeking and peer evaluation processes 
have been associated with depressive symptoms (Verduyn, Ybarra, Résibois, Jonides, 
& Kross, 2017; Feinstein et alii, 2013). Furthermore, exposure to content on social 
media platforms is associated with lower self-esteem and increased body dissatisfaction 
(Rossi, Fiorilli, Angelini, & Capitello, 2025; Fardouly & Vartanian, 2016; Vogel, Rose, 
Roberts, & Eckles, 2014), as well as poorer mental health outcomes (Shannon, Bush, 
Villeneuve, Hellemans, & Guimond, 2022). Visibility metrics such as likes and views 
have been associated with variations in self-esteem in social media contexts (Burrow 
& Rainone, 2017; Marengo, Montag, Sindermann, Elhai, & Settanni, 2021). Another 
study (Diefenbach & Anders, 2022) found that individuals with lower self-esteem or 
perceived social status may place greater importance on feedback such as likes and 
other engagement indicators, highlighting the relevance of perceived feedback in users’ 
responses to social media interactions. Meanwhile, according to (Zhang, Chong, Sheng, 
& Xu, 2026) problematic short video use was positively associated with psychological 
distress, and social comparison orientation partially mediated this association.

Building on the broader dynamics of social media engagement, a key development 
in recent years has been the emergence of short-form video platforms. Platforms such 
as TikTok, Instagram Reels, and YouTube Shorts may intensify these dynamics due to 
their multisensory stimulation, rapid content rotation, and the visibility of engagement 
metrics. Social support moderates the life events and short-video addiction relationship for 
lower levels of short-video addiction (Guan et alii, 2026). Algorithmic recommendation 
systems further reinforce exposure to socially salient content, creating feedback loops 
that continuously present users with highly engaging material (Montag, Yang, & Elhai, 
2021). The algorithm-driven nature of short-form video platforms encourages compulsive 
usage, which intensifies body image concerns and leads to addictive behaviors (Hossain 
& bin Ahsan. 2024). Rozaq, Dianita, Wisudawaty, and Adim (2025) shows how the 
structural features of short-form video platforms can influence users’ engagement and 
decision-making processes. This suggests that the affordances of such platforms may 
influence how individuals process and respond to content. Consistent with this, the 
Differential Susceptibility to Media Effects Model (Valkenburg & Peter, 2013) proposes 
that media do not affect all individuals in the same way. Instead, the impact of media 
depends on differences in dispositional, developmental, and social susceptibility, and 
operates through cognitive, emotional, and physiological response states that mediate 
media effects. Empirical findings on short-form video use are in line with this view. For 
example, Al Azri et alii (2025) report that greater engagement with Instagram Reels is 
associated with higher anxiety and lower well-being, and that individuals who engage 
more in upward social comparison experience a slightly stronger association between 
reel use and anxiety.
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Despite the growing body of research on the psychological consequences of social 
media use, much of this work has focused on general platform engagement rather than 
the consumption of specific types of content. Studies have linked intensive social media 
use to depressive symptoms, anxiety and reduced well-being (Al Azri et alii, 2025; 
Seabrook, Kern, & Rickard, 2016). Problematic or addictive patterns of engagement 
have also been documented (Basha & Mustafa, 2024; Mustafa & Basha, 2024; Ibn Auf 
et alii, 2023; Saliu, Rexhepi, Shatri, & Kamberi, 2022). However, comparatively little 
research has examined how emerging forms of social media, particularly short-form video 
platforms, relate to self-evaluative processes. This is an important research gap given 
that many mechanisms identified in social media research, such as social comparison 
and peer evaluation, are closely linked to self-esteem (Fardouly & Vartanian, 2016; 
Vogel et alii, 2014). Furthermore, existing findings are inconsistent, suggesting that the 
psychological effects of digital media exposure may depend on how individuals interpret 
and respond to socially comparative content (Fardouly & Vartanian, 2016). 

One factor that may contribute to these responses is emotion regulation. This 
refers to the processes through which individuals influence how they experience and 
express emotions (Gross, 1998). Individual differences in emotion regulation affect 
how social comparison information is processed and experienced (Reeck, Ames, & 
Ochsner, 2016). Further research on emotion regulation suggests that individuals differ 
in how they manage emotionally salient stimuli. Self-control emerged as a protective 
factor, whereas impulsivity, boredom, and negative cognitive bias increased vulnerability 
(Mona et alii, 2026). Cognitive reappraisal, or reframing the meaning of an emotional 
situation, is generally associated with greater psychological resilience and well-being. 
In contrast, expressive suppression, or attempting to inhibit emotional expression, has 
been linked to higher emotional distress and poorer psychological outcomes (Gross, 
1998; Gross & John, 2003; John & Gross, 2004; Aldao, Nolen-Hoeksema, & Schweizer, 
2010). Consistent with this, deficits in emotion regulation have been shown to increase 
vulnerability to depressive and anxiety symptoms (McLaughlin, Hatzenbuehler, Mennin, 
& Nolen-Hoeksema, 2011). Therefore, emotion regulation strategies may represent 
an important mechanism through which exposure to highly comparison-laden online 
environments affect self-esteem. However, this has rarely been examined in the context 
of short-form video platforms.

Against this background, the present study investigates the relationship between 
problematic use of short-form video platforms, self-esteem, and emotion regulation. 
Specifically, the study examined whether problematic use of short form video platforms 
would be negatively associated with self-esteem and whether individual differences 
in emotion regulation, particularly cognitive reappraisal and expressive suppression, 
would help explain this association while accounting for age related variance. Cognitive 
mechanisms, comprising both cognitive processes and cognitive functions, encompass 
the mental operations and capacities that allow individuals to perceive, interpret, and 
respond to information effectively (Arouch, da Silva, Edgcumbe, & Pezaro, 2025).

Method

Participants
 
A total of 212 participants were recruited from public and private educational 

institutions in Kosovo as a base sample from which the different analytical samples 
reported in the different analyses of the study would be obtained. All participants were 
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fluent in Albanian and capable of completing self-report questionnaires independently. 
Ethical approval was obtained from the relevant institutional review board, and participation 
was voluntary, with assurances of confidentiality and the right to withdraw at any time.

Instruments and Measures

The original data collection included measures of problematic use of short-form 
video platforms and social media, attentional control, and cognitive errors, alongside 
demographics. This study focuses on problematic use of short-form video platforms and 
social media, as well as self-esteem and emotion regulation.

TikTok Addiction Scale (Galanis, Katsiroumpa, Moisoglou, & Konstantakopoulou, 2024). 
Problematic use of short-form video platforms was measured using this Scale that 
includes 15 items rated on a 5-point scale (1= very rarely, 5= very often), such as “I 
feel restless when I cannot access TikTok”. Items were adapted to refer to multiple 
platforms (e.g., “TikTok -or Instagram Reels, YouTube Shorts, etc.”). In the original 
TikTok-specific scale, a mean item score of 3.23 has been proposed as a cut-off for 
probable problematic TikTok use (Galanis et alii, 2025). Because the wording in the 
present study was adapted to refer to multiple short-form video platforms, this cut-off 
was not used to classify participants. Scores were analyzed continuously, with higher 
values reflecting a greater degree of problematic-use tendencies.

Short-form Video Scale (Li, Geng, & Wu, 2024). This Scale assesses frequency, intensity, 
and loss of control across short-video platforms. Items such as “I find it difficult to 
stop watching short videos once I start” are rated 1 (never) to 5 (very often), with 
higher scores indicating more problematic use. Although the scale is relatively new 
and formal validation studies remain limited, internal consistency in the present sample 
was high (Cronbach’s α= 0.92).

Bergen Social Networking Addiction Scale (BSNAS; Andreassen, Torsheim, Brunborg, & 
Pallesen, 2012). BSNAS was additionally used as a convergent measure to evaluate 
general social media addiction. This 6-item Scale (e.g., “I feel an urge to use social 
media more and more”) uses a 5-point Likert scale from 1 (very rarely) to 5 (very 
often), with higher scores indicating greater problematic use. Even though the internal 
consistency was marginal (α= 0.68), the scale was retained due to its use in the context 
of social media addiction and since the measure is validated within the Albanian context 
(Basha, Telaku & Mustafa, 2021).

Rosenberg Self-Esteem Scale (RSES; Rosenberg 1965). Global self-esteem was assessed 
using the RSES, with items rated on a 4-point Likert scale (1= strongly disagree to 
4= strongly agree); higher scores reflect greater self-esteem. Internal consistency was 
acceptable (α= 0.73).

Emotion Regulation Questionnaire (ERQ; Gross & John 2003). Emotion regulation was 
assessed using the ERQ which measures cognitive reappraisal and expressive suppression 
on a 7-point Likert scale (1= strongly disagree to 7= strongly agree). Internal consistency 
was excellent (α= 0.88).

Procedure
 
Data were collected in classroom settings using paper-and-pencil questionnaires, 

which were administered during regular school hours. Participants received standardized 
verbal and written instructions and completed the surveys individually within 20-30 
minutes. Attention-check items were used within the questionnaires to ensure data quality. 
Each participant was assigned a unique identification code to maintain anonymity, and 
completed forms were stored securely. Participants were informed about the study’s 
objectives, nature of participation, and the confidentiality of their responses before 
completing the questionnaires.
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Data Analysis

Analyses were conducted in RStudio (R 4.4.2). Data were screened for missing 
values, outliers, and assumption violations. Participants with >20% missing data overall 
or who failed attention checks were excluded prior to analysis. For all inferential models, 
listwise deletion was applied at the model level (i.e., cases with any missing value on 
variables required for a given model were excluded from that model), which resulted in 
model specific analytic sample sizes. Descriptive statistics were computed for all primary 
variables. Pearson correlations examined bivariate associations between self-esteem and 
social media indicators. Multiple linear regressions tested whether problematic short-
form video use (TikTok Addiction Scale and Short Video Scale) predicted self-esteem, 
controlling for age and average daily social media use. Additional confirmatory models 
examined social media addiction as a predictor of self-esteem. For each model, stan-
dardized regression coefficients, standard errors, t values, p values, and R² values are 
reported. Mediation analyses used nonparametric bootstrapping (5,000 resamples) to 
test whether emotion regulation mediated associations between problematic short-form 
video use and self-esteem.

Results

Participants reported age, gender, type of school, average daily social media use, 
and average time spent watching short-video content. Complete demographic data were 
available for 169 participants (see Table 1). Due to item-level missingness, the number 
of participants did not vary across measures. Statistical analyses used listwise deletion 
within each model, resulting in model specific sample sizes. Although a total of 212 
participants were recruited, complete demographic data were available for 169 participants 
(see Table 1). The number of participants contributing usable scale scores differed by 
measure was 174 for BSNAS; 174 for TikTok Addiction Scale; 173 for Short Video 
Scale, and 160 for RSES. Because listwise deletion was applied within each statistical 
model, analytic sample sizes were model specific (n= 158 for confirmatory regression 
analyses, and n= 157 for mediation analyses).

Pearson correlation analyses examined bivariate associations among self-esteem, 
ER, age, daily social media use, and problematic use of short-form video platforms 
(short-form video use and TikTok addiction), as well as general social media addiction. 
See the appendix for details.

To examine whether problematic use of short-form videos was associated with 
self-esteem while controlling for age and average daily social media use, three separate 
multiple linear regression models were estimated. Each model included one theoretically 
distinct indicator of short-form video use, such as TikTok addiction, general social media 
addiction, or short- form video addiction. Standardized regression coefficients from this 
model are displayed in Figure 1.

 

 

 
Table 1. Characteristics of the sample (N= 169). 

Age 
M= 21.1 years 
SD= 6.08 
Range= 18-46 

Gender 

Female= 118 (69.8%) 
Male= 43 (25.4%) 
Other= 4 (2.4%) 
Data on gender missing= 4 (2.4%) 

Note: Demographic characteristics are based on participants 
with complete demographic data (N= 169). 
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In the first model, self-esteem was regressed on problematic use of short-form 
videos (measured by the Short Video Use scale), age, and average daily social media 
use. This model was statistically significant, F1(3, 154)= 3.36, p= .020, explaining 6.1% 
of the variance in self-esteem (R²= .061). Problematic use of short-form video was a 
significant negative predictor of self-esteem, b= -0.15, SE= 0.05, t(154)= -2.97, p= .003. 
Average daily social media use was also positively associated with self-esteem, b= 0.07, 
SE= 0.04, p= .045, whereas age was not a significant predictor, p= .784.

A linear regression was conducted to examine whether average time spent on 
social media, age, and problematic use of short-form video (measured by The TikTok 
addiction scale) predicted self-esteem. The overall model was significant, F(3, 154)= 2.75, 
p= .045, explaining approximately 5.1% of the variance in self-esteem (R²= 0.051, 
adjusted R²= 0.032). TikTok usage was a significant negative predictor (b= -0.15, p= 
.009), and average time spent on social media was a positive predictor (b= 0.078, p= 
.040), whereas age was not significant (b= -0.002, p= .752).

Finally, self-esteem was regressed on general social media addiction, age, and 
average daily social media use. This model was not significant, F(3, 154)= 0.62, p= .605. 
General social media addiction was not significantly associated with self-esteem, b= 
-0.05, SE= 0.06, p= .418. Neither average daily social media use nor age significantly 
predicted self-esteem in this model (p >.22).

Mediation analyses were subsequently conducted to examine whether cognitive 
reappraisal and expressive suppression accounted for the associations between the 
social-media-use variables and self-esteem. Mediation analyses were conducted to 
examine whether emotion regulation mediated the associations between social media use 
variables and self-esteem. Emotion regulation was divided into reappraisal (adaptive) 
and suppression (maladaptive) subscales. Age and average daily social media use were 
included as covariates.
1 The denominator degree of freedom= 154 reflects residual degrees of freedom with 158 complete cases after 
estimating three predictors plus an intercept (158-4= 154). Thus, F(3, 154) is consistent with analytic n= 158 for 
those regression models.	

Tik Tok Addiction

Social Media Addiction

Short Video Use

 

 
 

-0.3          -0.2         -0.1           0.0          0.1
Standardized Regression Coefficient (ß)

Figure 1. Associations between short-form video use and self-esteem. Standardized regression coefficients (β) for the 
associations between short-form video use (measured by Short Video and TikTok Addiction scales), general social media 
addiction with self-esteem, controlling for age and daily social media use. Each point represents the estimated effect 
of a predictor in its respective model, and horizontal lines indicate 95% confidence intervals. (*= p <.05; **= p <.01.
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Problematic short-form video use was indirectly associated with self-esteem via 
reappraisal (Average Causal Mediation Effects (ACME)= 0.024, 95%CI [0.001, 0.056], 
p= .033). The direct effect remained significant (Average Direct Effect (ADE)= -0.175, 
95%CI [-0.258, -0.086], p <.001), and the total effect was also significant (Total Effect= 
-0.151, 95%CI [-0.237, -0.057], p= .002). Mediation through expressive suppression was 
not significant (ACME= 0.018, 95%CI [-0.001, 0.050], p= .081), with a significant direct 
effect (ADE= -0.169, 95%CI [-0.255, -0.077], p= .001) (see Figure 2).

For the TikTok addiction, mediation analyses indicated non-significant indirect 
effects via cognitive reappraisal (ACME= 0.015, 95%CI [-0.007, 0.052], p= .221) 
and expressive suppression (ACME= 0.016, 95%CI [-0.004, 0.048], p= .152). Direct 
effects were significant for both cognitive reappraisal and expressive suppression 
models (Cognitive Reappraisal: ADEreapp= -0.145, 95%CI [-0.271, -0.014], p= .030; 
and Expressive Suppression: ADEsupp= -0.146, 95%CI [-0.272, -0.011], p= .035), and 
total effects were significant (Total Effect= -0.130, 95%CI [-0.252, -0.004], p= .044).

For the general social media addiction, mediation analyses revealed a significant 
indirect effect via cognitive reappraisal (ACME= 0.030, 95%CI [0.001, 0.073], p= .038), 
whereas the direct effect (ADE= -0.072, 95%CI [-0.188, 0.045], p= .226) and total 
effect (Total Effect= -0.042, 95%CI [-0.152, 0.067], p= .460) were not significant. No 
significant indirect effects were observed via expressive suppression (ACME= 0.016, 
95%CI [-0.003, 0.047], p= .124).

Short Video Use

Social Media Addiction (BSNAS)

TikTok Addiction

Cognitive Reappraisal

Self-Esteem

ACME = 0.024*

ACME = 0.030*

ACME = 0.015

ADE = −0.175**

ADE = −0.072

ADE = −0.145*

Indirect path

Short Video Use

Social Media Addiction (BSNAS)

TikTok Addiction

Expressive Suppression

Self-Esteem

ACME = 0.018*

ACME = 0.016

ACME = 0.016

ADE = −0.169**

ADE = −0.072

ADE = −0.146*

Indirect path

A

B

Figure 2. Mediation models illustrate the indirect effects (ACME) of Short-Video Use, general Social Me-
dia Addiction, and TikTok Addiction on self-esteem (A) via cognitive reappraisal, (B) via expressive 
suppression. Values represent standardized path coefficients. Direct effects (ADE) indicate associations 
between each predictor and self-esteem controlling for the mediator. Indirect effects were estimated 
using bias-corrected bootstrapping. (*= p <.05; ***= p <.001).
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Discussion

The present study examined the relationship between problematic use of short-
form video platforms, emotion regulation, and self-esteem during young adulthood, a 
developmental period characterized by ongoing consolidation of self-regulatory capacities 
and self-concept. We hypothesized that problematic use of short-form video platforms 
will be negatively associated with self-esteem, and that this relationship is mediated by 
emotional regulation while controlling for the effect of age. This hypothesis was partially 
supported by the findings. Specifically, higher scores on the Short Video Use scale and the 
TikTok Addiction Scale were associated with lower self-esteem, whereas general social 
media addiction was not. However, evidence for mediation through emotion regulation 
was more selective, with cognitive reappraisal emerging as a significant mediator only 
for the Short Video Use measure. In contrast, expressive suppression did not emerge 
as a significant mediator.

The present findings extend a still limited but growing literature linking problematic 
use of short form video platforms with self-esteem during young adulthood. The negative 
association observed in the present study between problematic short video use and 
self-esteem is consistent with recent evidence showing that greater problematic TikTok 
use is associated with lower self-esteem (i.e., Katsiroumpa et alii, 2025). In a cross-
sectional study of 1,033 TikTok users in Greece, Galanis et alii (2025) found a negative 
association between problematic TikTok use, assessed with the TikTok Addiction Scale, 
and self-esteem, assessed with the Rosenberg Self Esteem Scale. More broadly, recent 
work on problematic short form video use among college students has also identified 
lower self-esteem as part of the nomological network surrounding maladaptive short 
form video engagement, even when self-esteem was examined as an indirect explanatory 
variable rather than the primary outcome (Hou et alii, 2026). Taken together, these 
findings support the interpretation that problematic use of short form video platforms 
may be linked to poorer self-evaluative functioning in young adults. At the same time, 
the present results should be interpreted cautiously because direct evidence on this 
specific association remains relatively sparse compared with the broader literature on 
social media and self-evaluation. 

The fact that the association emerged for both platform-specific measures of 
problematic short-form video use, but not for the General Social Media Addiction Scale, 
is theoretically meaningful rather than merely inconsistent. One plausible interpretation 
is that different instruments capture partly distinct aspects of problematic engagement, 
including intensity of use, compulsive tendencies, or broader generalized problematic 
social media behavior. In the present context, the short video use measure may have 
been more sensitive to the specific platform experiences most relevant to self-evaluation. 
This interpretation is compatible with social comparison theory (Festinger, 1954), which 
would predict that environments saturated with highly curated, appearance salient, and 
socially ranked content should be especially relevant for self-evaluation. Supporting this 
point, Bissonette and Szymanski (2022) found that TikTok use was indirectly related to 
body dissatisfaction through greater upward appearance comparison and body surveillance 
in young adult women. Although that study did not examine self-esteem directly, it 
does provide short form video specific evidence that TikTok use can activate evaluative 
comparison processes closely related to self-concept and self-evaluation. Thus, the present 
pattern may indicate that some measures of problematic short form video use are more 
proximally connected to comparison based self-evaluative processes than others. 
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The mediating role of cognitive reappraisal also adds an important layer to the 
interpretation of the present findings. In the current study, cognitive reappraisal partially 
mediated the association between problematic use of short form video platforms and 
self-esteem, whereas expressive suppression did not. This pattern is broadly consistent 
with contemporary emotion regulation theory, which defines cognitive reappraisal as 
changing the meaning of a situation in order to alter its emotional impact, and expressive 
suppression as inhibiting outward emotional expression after an emotion has already 
been generated (Gross & John, 2003s; Reeck, Ames & Ochsner, 2015). These strategies 
differ not only conceptually but also in their correlates and consequences. Recent 
evidence further suggests that higher trait self-esteem is linked to greater preference 
for cognitive reappraisal, whereas lower trait self-esteem is linked more strongly to 
expressive suppression related neural patterns, supporting the idea that reappraisal is 
more closely aligned with adaptive self-evaluative functioning (Chen, 2025; Chen, Li, 
Liu, & Yin, 2025). In this sense, the present mediation finding is theoretically coherent: 
young adults who are better able to cognitively reinterpret potentially threatening or 
comparison provoking content on short form video platforms may be less likely to 
internalize such material in ways that undermine self-esteem. By contrast, expressive 
suppression may be less relevant because it targets expression rather than appraisal 
and therefore may do less to modify the self-evaluative meaning of the content itself. 

Importantly, this indirect association remained evident while controlling for age, 
suggesting that the pathway from problematic use of short form video platforms to self-
esteem through cognitive reappraisal was not simply reducible to age related variation 
within the sample. This is consistent with a developmental perspective on young adulthood 
as a period of continuing consolidation of identity, self-concept, and self-regulatory 
capacities (Arnett, 2000). Even so, age was treated here as a control variable rather than 
as a focal moderator, so the present findings do not justify strong developmental claims 
about age differences in these processes. Rather, they suggest that within a young adult 
sample, cognitive reappraisal may be an important process through which problematic 
use of short form video platforms is associated with self-esteem above and beyond age 
related variance. Lastly, although the present study focused specifically on self-esteem 
and emotion regulation, prior peer reviewed research conducted in Kosovo has likewise 
documented meaningful associations between problematic internet use and psychosocial 
outcomes among youth, highlighting the broader relevance of digital engagement for 
psychological functioning within this context (Basha et alii, 2021). Related findings 
from secondary-school students in Kosovo have also documented associations between 
school attachment dimensions and Internet addiction (Mustafa & Basha, 2023).

Several limitations should temper interpretation of these results. First, the cross-
sectional design does not allow causal inference. It is equally plausible that lower 
self-esteem increases vulnerability to problematic use of short form video platforms, 
that problematic use contributes to lower self-esteem, or that both processes operate 
reciprocally over time. Second, all variables were measured via self-report, which 
raises the possibility of shared method variance and may have amplified associations 
among conceptually adjacent constructs. Third, the mixed findings across the three 
indicators of problematic use suggest that measurement choice materially affects the 
pattern of results. This is especially important in a literature that is still developing 
conceptually and psychometrically. And lastly, the sample composition (predominantly 
female, student-based) limits generalizability. Future research should adopt longitudinal 
or experimental designs with broader, balanced samples to assess causality as well as to 
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compare alternative measures of problematic short form video use more explicitly and 
test whether cognitive reappraisal prospectively buffers the self-evaluative consequences 
of problematic engagement with short form video platforms.

These findings have practical implications. Interventions promoting adaptive 
emotion regulation, such as cognitive reappraisal training, may protect heavy users 
from negative outcomes (Steinberg & Morris 2001; Valkenburg, Beyens, Pouwels, & 
van Driel II, 2022). Educators and mental health professionals should raise awareness 
regarding upward social comparisons and curated content norms (Aldao et alii, 2010; 
Al Azri et alii, 2025; Montag et alii, 2021), while platforms might implement design 
modifications, including break reminders or content diversity features.

In conclusion, the present study suggests that problematic short form video use 
may be more closely linked to self-esteem than generalized social media addiction in 
young adults. Cognitive reappraisal emerged as a relevant explanatory pathway for one 
indicator of problematic short form video engagement, whereas expressive suppression 
did not show consistent indirect effects. These findings highlight the importance of 
examining platform specific forms of digital engagement and of considering emotion 
regulation processes when evaluating the psychological correlates of short form video use.  
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